
 

Intro Sequence (less than 1 minute) 

The Intro Sequence contest focuses on creating a dynamic and engaging opening sequence 
for a broadcast. This introduction sets the tone for the show, capturing the viewer’s attention 
and providing a preview or context for what will follow. The intro sequence may include 
graphics, music, video clips, and text. The goal is to make the sequence visually appealing, 
professional, and aligned with the theme of the broadcast, all while remaining under 1 minute in 
length. 

Key Elements of the Intro Sequence (less than 1 minute): 

1. Visual Appeal and Design: 
o The intro sequence must be visually engaging and aesthetically appealing. This 

includes a professional use of graphics, animations, and video clips that reflect 
the style and tone of the broadcast. A well-designed intro grabs the audience’s 
attention immediately and sets the tone for what’s to come. 

o The design should be consistent with the overall theme of the broadcast. For 
example, a serious news show would have a formal, clean design, while a sports 
show might use bold graphics and energetic visuals. 

o Example: For a school newscast, the intro might feature sleek graphics with the 
school’s logo, quick transitions, and an image of the news anchors preparing to 
deliver the day’s stories. 

2. Dynamic Use of Video Clips: 
o Incorporating short video clips into the intro sequence can help engage viewers 

and preview the type of content they can expect from the broadcast. These clips 
should be relevant to the theme of the show and edited together in a way that 
flows smoothly. 

o The clips might include action shots from previous broadcasts, highlights from 
upcoming segments, or relevant footage that introduces the show’s topics. 

o Example: A sports show might feature fast-paced clips of athletes competing, 
fans cheering, and commentators preparing, all edited together to build 
excitement for the program. 

3. Use of Music and Sound: 
o Music is a key component of the intro sequence and helps to establish the 

mood. The music should match the tone of the broadcast—whether it’s upbeat 
and energetic for a sports or entertainment show or more formal and subdued for 
a news program. 

o Sound effects may also be used subtly to enhance the intro, such as whooshes 
or swipes during transitions, but these should be used sparingly to avoid 
overpowering the visuals. 

o Example: For a high-energy sports intro, an upbeat track with fast-paced beats 
might play while exciting clips of game highlights are shown. 

4. Strong Branding and Identity: 



 
o The intro sequence should strongly reinforce the branding and identity of the 

broadcast or network. This may include the show’s name, the school’s logo, or 
specific color schemes that are associated with the broadcast. 

o The branding elements should be prominent but not overwhelming. These might 
appear as part of a graphic at the beginning or end of the sequence or be 
incorporated as background elements throughout the intro. 

o Example: A school’s logo might animate onto the screen at the beginning of the 
intro, with the name of the broadcast following shortly after in large, bold text. 

5. Professional Use of Graphics and Animations: 
o The graphics and animations used in the intro should be professional, polished, 

and appropriate for the style of the broadcast. Animations should be smooth, not 
jerky or overly complex, and they should enhance the visuals without distracting 
from the content. 

o Motion graphics, such as animated logos, lower thirds, or titles, can add a layer 
of sophistication to the intro, but the animations should remain simple and 
coherent with the overall design. 

o Example: The name of the broadcast might animate onto the screen in a creative 
way, such as sliding in from the side or fading in with a background effect that 
adds visual interest. 

6. Effective Use of Text: 
o The text in the intro sequence should be concise, easy to read, and placed in a 

way that enhances the visual flow. Text might include the show’s title, the names 
of the hosts, or a tagline that captures the essence of the broadcast. 

o Font choice is important—text should be large enough to be read easily, with 
clean, modern fonts that fit the tone of the broadcast. The text should appear and 
disappear in sync with the pacing of the intro. 

o Example: “Bellville High News: Your Weekly Update” might appear in bold, clean 
font toward the end of the sequence, followed by the names of the show’s hosts. 

7. Pacing and Timing: 
o The pacing of the intro sequence should be tight and efficient, using the full 60 

seconds (or less) without feeling rushed or overextended. Each element (video 
clips, graphics, text) should be on-screen long enough to be understood but not 
so long that the intro feels stagnant. 

o The timing of the music, visuals, and transitions should all work together 
harmoniously to create a seamless and engaging flow. Transitions should be 
smooth and natural, with no awkward pauses or sudden cuts. 

o Example: The sequence might begin with a fade-in on the school’s logo, quickly 
transition to highlights from recent events, and end with a strong final frame 
displaying the show’s title, all within 30-60 seconds. 

8. Setting the Tone for the Broadcast: 
o The intro sequence is responsible for setting the tone for the entire broadcast. It 

should give the viewer a sense of what to expect, whether it’s a serious news 
show, an entertaining sports broadcast, or a creative feature segment. 

o The tone might be established through a combination of the visual design, music, 
and pacing. For example, a formal news program might use calm, measured 



 
music and slow transitions, while a sports broadcast might use fast-paced music 
and energetic video clips. 

o Example: A tech-focused broadcast might use futuristic graphics, modern fonts, 
and electronic music to signal that the show will cover tech-related topics. 

9. Attention to Detail: 
o Every element of the intro sequence should be polished and intentional. This 

includes the accuracy of any on-screen text, the alignment of graphics, and the 
smoothness of transitions. Attention to detail ensures that the intro sequence 
looks professional and well-crafted. 

o Any small errors, such as misspelled text, poor alignment, or unbalanced audio, 
can detract from the overall quality of the broadcast. 

10. Creative Elements: 
o Creativity is key in making an intro sequence stand out. The use of original 

design elements, creative transitions, and engaging content will help make the 
intro memorable and engaging for the audience. 

o While creativity is important, it should not come at the expense of clarity or 
professionalism. The goal is to create an intro that is both creative and polished, 
making a lasting impression while maintaining the integrity of the broadcast. 

o Example: A broadcast intro could creatively use transitions where video clips or 
text seem to interact with each other, such as text appearing to "push" clips off 
the screen as it animates in. 

Criteria for Judging: 

• Visual Design and Appeal: The overall quality of the visuals, including the use of 
graphics, animations, and video clips. 

• Pacing and Timing: How well the sequence is timed, ensuring a smooth flow within the 
1-minute limit. 

• Music and Sound Integration: How effectively music and sound effects are integrated 
into the sequence, enhancing the tone without overpowering the visuals. 

• Branding and Identity: How well the intro reinforces the show’s branding and identity 
through logos, text, and design elements. 

• Professionalism and Polish: The technical quality of the sequence, including smooth 
transitions, high-resolution visuals, and attention to detail. 

• Creative Use of Elements: The level of creativity in combining video, text, and 
animations to create an engaging and memorable intro. 

In summary, the Intro Sequence (less than 1 minute) contest challenges students to create a 
polished, visually engaging, and dynamic introduction for a broadcast. The intro must set the 
tone for the show, incorporate strong branding elements, and capture the audience’s attention—
all while maintaining professionalism and fitting within the 60-second time limit. 
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